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Other Business

Topics for Committee Discussion

Communications Strategies
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Messages and Best Practices to Drive Enrollment

Julie Bataille, GMMB
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Julie Bataille
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Thank You.
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Survey Results

Reingold
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ZIP Code Aggregation

Virginia comprises nearly 900 ZIP 
codes. 

Populations within ZIP codes have 
unique demographic 
characteristics by insurance 
status, racial/ethnicity, income 
level, and other factors, as well as 
psychographic characteristics 
including attitudes toward 
insurance.

Segmentation sorts ZIP codes into 
groups based on common 
characteristics. 
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Audience Segments

Segment 1: Diverse Low-Coverage
Population size (ages 18-64): 1,253,653
No insurance: 14.6%
Public coverage: 17.2%
Race/ethnicity: Largest percentage Black
Geography: Urban and rural

Segment 2: Cosmopolitan
Population size (ages 18-64): 1,996,507
No insurance: 8.1%
Public coverage: 6.9%
Race/ethnicity: Greatest ethnic diversity
Geography: Urban

Segment 3: Rural Low-Coverage
Population size (ages 18-64): 976,867
No insurance: 14.7%
Public coverage: 18.3%
Race/ethnicity: Predominantly white
Geography: Rural

Segment 4: Spanish-Speaking Enclaves
Population size (ages 18-64): 429,283
No insurance: 20.9%
Public coverage: 10.3%
Race/ethnicity: Largest percentage Hispanic
Geography: Urban

Segment 5: Affluent Suburban
Population size (ages 18-64): 346,520
No insurance: 7.9%
Public coverage: 7.4%
Race/ethnicity: Predominantly white
Geography: Suburban

Note: Insurance status is for the civilian noninstitutionalized 
population ages 19–64 (throughout). 
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Segment 1: Diverse Low-Coverage 
▪ Top Issues 

o Cost (43%)

o Complexity (19%)

▪ Motivating Factors

o Concern about health problems (51%)

o Reduce out-of-pocket expenses (48%)

▪ Most Valued Services

o Doctor visits (47%)

o Prescriptions (37%)

o Dental (37%)

▪ Differentiators

o Strongest belief they are “very healthy” (37%)

o Greatest willingness to use Virginia’s exchange (36%)

o Highest rate of identifying insurance complexity as a barrier (19%)

o Greatest interest in financial assistance (21%)

o Greatest value placed on dental coverage (37%)

o Highest rate of learning about health insurance through TV ads (26%)

Attitudes

Identify as “very healthy” 37%

Find health insurance “very 
important”

72%

“Very likely” to purchase 
from Virginia’s exchange

36%



Confidential

Segment 2: Cosmopolitan

Attitudes

Identify as “very healthy” 30%

Find health insurance “very 
important”

72%

“Very likely” to purchase 
from Virginia’s exchange

30%

▪ Top Issues

o Cost (52%)

o Complexity (15%)

o Lack of knowledge about marketplace (15%)

▪ Motivating Factors

o Concern about health problems (50%)

o Reduce out-of-pocket expenses (48%)

▪ Most Valued Services

o Doctor visits (52%)

o Hospitalization (36%)

o Prescriptions (36%)

▪ Differentiators

o Highest rate of wanting insurance to protect spouse or family (38%)

o Highest rate of not knowing where to find insurance options (15%)
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Segment 3: Rural Low-Coverage

Attitudes

Identify as “very healthy” 13%

Find health insurance “very 
important”

63%

“Very likely” to purchase 
from Virginia’s exchange

20%

▪ Top Issues

o Cost (56%)

o Unemployment (15%)

▪ Motivating Factors

o Reduce out-of-pocket expenses (55%)

o Concern about health problems (50%)

▪ Most Valued Services

o Doctor visits (52%)

o Prescriptions (44%)

o Hospitalization (42%)

▪ Differentiators

o Least likely to believe they are “very healthy” (13%)

o Lowest frequency of visiting a health care provider (15% “almost never”)

o Highest rate of covering costs out-of-pocket (65%)

o Highest rate of not receiving insurance through work (18%)

o Lowest belief that having health insurance is “very important” (63%)

o Lowest rate of learning about health insurance online (43%)

o Greatest trust in state government as a source of information (33%), though low trust in federal government (
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Segment 4: Spanish-Speaking Enclaves

Attitudes

Identify as “very healthy” 18%

Find health insurance “very 
important”

70%

“Very likely” to purchase 
from Virginia’s exchange

21%

▪ Top Issues

o Cost (50%)

o Job uncertainty (31%)

▪ Motivating Factors

o Reduce out-of-pocket expenses (70%)

o Concern about health problems (53%)

▪ Most Valued Services

o Doctor visits (49%)

o Prescriptions (41%)

o Hospitalization (38%)

▪ Differentiators

o Highest rate of concern about health problems (53%)

o Greatest emphasis placed on reducing out-of-pocket expenses (70%)

o Greatest interest in quality of insurance coverage (58%)

o Greatest interest in seeing information about financial assistance on the marketplace (43%)

o Highest rate of learning about health insurance via word of mouth (41%)
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Segment 5: Affluent Suburban

Attitudes

Identify as “very healthy” 29%

Find health insurance “very 
important”

80%

“Very likely” to purchase 
from Virginia’s exchange

20%

▪ Top Issues 

o Cost (78%)

▪ Motivating Factors

o Reduce out-of-pocket expenses (56%)

o Concern about health problems (40%)

▪ Most Valued Services

o Doctor visits (58%)

o Prescriptions (40%)

o Emergency services (35%)

▪ Differentiators

o Greatest belief in value of insurance (80%)

o Greatest sensitivity to cost (78%)

o Most concerned about information privacy and security (85%)

o Greatest value placed on reliability of insurance (59%)

o Greatest value placed on doctor visits (58%)
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Other Business

• 4th Quarter Meeting: December 1, 2:00-4:00pm. 

• In Person or Virtual?

• Vice Chair Election, December meeting
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Public Comments
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Advisory Committee 

Sabrina Corlette, Chair

Sabrina.Corlette@georgetown.edu

Virginia Health Benefit Exchange

Keven Patchett, Acting Director 

Keven.Patchett@scc.virginia.gov

Holly Mortlock, Chief Government Relations Officer

Holly.Mortlock@scc.virginia.gov
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